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	Example Name
	ID & Version
	Phase
	Creation

	
	Content Project Brief
	cpb-pln-xmpl-01
	Planning
	March 2015

	Project
	Video 
	Job #
	8000-14

	Content Strategy Lead
	Rhoda Carr
	Account Manager
	Lou Alcindor

	Project Manager
	Sandy Beach
	Creative Director
	Crispin Porter

	Business Owner
	Chanda Lear
	Subject Matter Experts
	Jill Knowitall

	Stakeholders
	Billy Kidd, Jesse James
	
	




	Project Details

	Provide creative direction for a two-minute video that will feature the experience. This video will be featured in the next launch of the website on the home page. 

	Deliverables
	Storyboards, final two-minute video in HD

	Requirements
	Create a two-minute video that speaks in an inviting voice and delivers inspiring music and visual design

	Goals of the content
	Increase awareness of the offering

	Content Experience Requirements
	Clearer messaging, more interactive content

	Analytics & Metrics 
	Increased page views and time on page

	Key Success Factors/Measurement Strategy
	Increased signups

	Business Objectives
	The web presence will continue to position the client with a differentiated identity, educating and leading the market in the deluxe category for experienced and quality-focused travelers.


	Consumer Objectives
	Reach more of the HH1 150K+ market

	Creative Objectives
	Produce a best-in-class web experience that is significantly better than the client’s competitors’.

	Target Audience
	Boomers and matures (age 50+) who have the time, net worth and interest; HHI 150K+; experienced travelers; and those looking for a unique experience.

	Legal Mandatories
	All appropriate disclaimers

	Project Timelines/Milestones
	Friday 1/03: Video project kickoff 
Wed 1/08: Review draft 
Wed 1/08: Deliver brief and storyboard to client for approval
Fri 1/10: Revise video storyboard and brief according to client feedback
Mon 1/13: Review revised storyboard and voice-over script 
Tues 1/14 – Fri 1/17: Finalize storyboard
Sat 1/25 – 1/31: Video shoot
Mon 2/7 – Fri 2/11: Review video edits with client
TBD: Final production including graphic assets and web-delivery artifacts


	Messaging
	Experience the impeccable details and personalized service unique to our client.

	Competitive Landscape
	While there are a number of competitors catering to HH1 150+, there is a lack of perceived value, which we hope to address. 

	Aesthetics (look and feel)
	Key frames of the video sequence will show specific parts of the experience that the viewer (“our guest”) will experience as the video plays, while also leveraging photographic elements. Key images are supported with descriptive text and related transition scenes.
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